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Marketing
3FEUE

Marketing is a dynamic and exciting social phenomenon. However, people often
confuse marketing with advertising or sales. This is not a correct understanding of
marketing. In this class, you will learn about the real nature and scope of
marketing management.

By the end of this course, you will be able to have a clearer understanding of the
marketing activities that affect your daily life, explain key marketing terms,
concepts, principles and theoretical approaches, describe decision-making
processes and frameworks related to the selection of marketing objectives, target
markets and marketing mixes, explain how marketing practice is influenced by its
operating environment, and apply theoretical frameworks to real-world marketing
situations.

EE
Preparations for presentations and project papers

Course Introduction, Rules, and Administrative Details.
Marketing: Creating and Capturing Customer Value
Marketing: Creating and Capturing Customer Value
Company and Marketing Strategy

Company and Marketing Strategy

Analyzing the Marketing Environment

Analyzing the Marketing Environment

Managing Marketing Information to Gain Customer Insights
Managing Marketing Information to Gain Customer Insights
Customer Markets and Customer Buyer Behavior

Customer Markets and Customer Buyer Behavior

Business Markets and Business Buyer Behavior

Business Markets and Business Buyer Behavior

Reviewing Basic Nature of Marketing Management.
Reviewing Basic Nature of Marketing Management.
Customer-Driven Marketing Strategy

Product, Services, and Brands

New Product Development and Product Life-Cycle Strategies
Reviewing Product Strategies
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Pricing, Understanding and Capturing Customer Value
Pricing Strategies
Reviewing Pricing Strategies
Marketing Channels : Delivering Customer Value
Retailing and Wholesaling.
Reviewing Channel Strategies.
Communicating Customer Value
Advertising and Public Relations. Personal Selling and Sales Promotion
Direct and Online Marketing
Reviewing Promotion Strategies
Lecture of guest speaker

Class contribution 20%
Presenatations 30%
Project papers 30%
Assignments/quizes 20%

N/A
PM1:00 to 2:00 on every Fridays

This lecture will be offered only in English.
A marketing practitioner or academic researcher will be invited as a guest speaker
in this lecture.
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