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COURSE DESCRIPTION 
The aim of this module is to introduce and question the notion of cultural agency, i.e. all the individual 

and collective initiatives that make the arts and culture an instrument of social change. It will enable 

us to explore the diversity of contemporary cultural practices that defend, organise and develop 

alternative relationships with the world and attempt to move away from a French approach to culture 

that is very (too?) centered on the State and its institutions.  

Taking the example of Nantes, we will explore how, at a local level, these new alternative practices 

and spaces fit (or don’t) the strategies of creative cities that now put art at the service of territorial 

development, citizen participation, or economic and social integration. What are the opportunities 

(but also the limits) for cultural entrepreneurs who wish to escape from state and market control and 

not allow themselves to be locked into the strategies of legitimate institutions? 

 
COURSE OBJECTIVES 
- Revise the principles of French cultural policy and understand its limits. 
- Understand the Creative City concept and its stakeholders 
- Understand the challenges of cultural agency at the level of a city 
- To critically analyse the role and motivations of individual (artists, patrons, mediators, cultural 
entrepreneurs) and collective (State, local authorities, companies, associations) players and their 
contribution to cultural agency. 
 
EVALUATION METHODS 
40% : continuous assessment 
60% : final exam 
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